D
rawing comparisons can be risky, but I thought our readers would be interested to know how well this journal is doing. I find it interesting to compare jPT with the American Journal of Hospital Phar macy (AJHP), which is now the leading association jour nal in pharmacy, when it was in its seventh year in 1950.
We need to examine the competitive forces facing each journal in its early stages in order to get a proper perspective. When AJHP (then called The Bulletin of the American Society of Hospital Pharmacists) was seven years old there were two other pharmacy practice journals (Journal of the American Pharmaceutical Association, and American Professional Pharmacist) that were of interest to hospital pharmacists. These two were really no compe tition to The Bulletin, because they were directed more toward pharmacists practicing outside of hospitals. This may be contrasted with today's hospital pharma cy, which receives a large number of pharmacy journals and other forms of information. The time that a phar macist or technician has to read is severely limited com pared with the time available in 1950, and the amount of information today is overwhelming. Despite the competition jPT is doing well.
In its sixth year, jPT published an average of 44 pages per issue on high gloss paper and without commercial advertising. The Bulletin in 1949 completed its sixth year with an average of 53 pages per issue on nonglossy off set paper, and also without commercial advertising. jPT started its seventh year with its first commercial adver tising appearing in the second issue. The Bulletin had its first advertising in the January-February 1950 issue when it began its seventh year. In the front of this issue was a notice from the American Pharmaceutical Associ ation, with which the ASHP was then affiliated. It read, in part:
Members of APT have a vision for building a strong organization that in the future will have a great impact on the profession.
We join you in taking pride in your achievements and we congratulate the editors of The Bulletin on having accomplished so much in so short a time. Like the parent association from which the ASHP draws much of its inspiration and strong backing, it must expect to serve many who do not take part in its active support and we are glad to have found a way of giv ing not only moral support to your efforts but substantial prac tical support as well. This will be continued through the Divi sion of Hospital Pharmacy of the APhA which has proved its value as a service feature and rallying point for all activities concerning the development of hospital pharmacy.
We are glad to see advertisers in the Journals of the Ameri can Pharmaceutical Association joining us [italics ours] in mak ing it possible to issue The Bulletin in its new form. Opening these pages to a limited number of the best firms in the industry for their announcements within the restrictions imposed by good taste, high quality products, and distribution on prescrip tion serves both the industry and the profession. 1 It is unclear precisely what was meant by advertisers "joining us," but it seems likely that the APhA used its power to influence drug companies to advertise in The Bulletin. In any event, The Bulletin was much improved in appearance in its seventh year by the adoption of glossy paper and professional typesetting.
In summary, I would say that/PT in its first six years exceeded The Bulletin in quality and kept up with it in the quantity of material published. In the seventh year, the quality of jPT and The Bulletin were similar, but The Bulletin surpassed jPT in the amount of advertising ("with a little help from its friends"). It will be interest-
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Volume 7 May/June 1991ing to see how the comparison evolves from this point. jPT has neither the professional influence nor the orga nizational power to draw as many advertisers. Further more, the income level of APT members always will be lower than that of ASHP members. This means the fi nancial base for jPT is weaker and it will be more diffi cult for it to grow as rapidly as did The Bulletin and, subsequently, AJHP. All in all, I think APT can take pride in jPT, and know that at this point in its lifespan, jPT is doing as well as did the foremost journal in hospital pharmacy when it was the same age. Can jPT keep pace with the ASHP standard bearer in the future? I think so, but it will require the members' continued support. As I indi cated, it will be hard; already the growth in advertising support for jPT is behind that for ASHP's journal. The lack of advertising in the past has not prevented jPT from being a better quality journal than was The Bulletin in its early years. Therefore, I predict this will not great ly hinder its future.
One thing that has helped both ASHP and APT in their development has been member enthusiasm. Members of APT now are very much like the ASHP members of the 1940s and 1950s. They have a vision for building a strong organization that in the future will have a great impact on the profession. We have seen this come true for the ASHP. It is exciting to think of it also happening for APT. These are fun times even though there is a lot of work to be done. 
PHARMACISTS FOR LIFE
Choose Life. Not Abortion "WE NEED COMMITTED PHARMACISTS!" "We're looking for a few good men and women who are seeking a pro-life solution to ethical and moral dilem mas in the profession. We need those pharmacists ded icated to the sanctity and dignity of all human life, born and unborn, well or handicapped, young or elderly. Look into the only national pharmacy organization which is exclusively pro-life. We offer many benefits such as con tinuing education, speakers bureau, discounts on prod ucts and publications. 
